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Play PUBG: BATTLEGROUNDS for free. Land on strategic locations, loot weapons and supplies, and survive to become the last
team standing across various, diverse Battlegrounds.

 

Genres Features

Shooter
Survival  Multiplayer

LAND, LOOT, SURVIVE!
 
Squad up and join the Battlegrounds for the original Battle Royale experience that only PUBG: BATTLEGROUNDS can offer.
PUBG: BATTLEGROUNDS is a free-to-play game, supporting limited cross-platform play on featured platforms. Optional in-
game purchases available. Please visit battlegrounds.pubg.com/ for more information.

 

Epic Player Ratings
Captured from players in the Epic Games ecosystem.
4.1
 
 
Ratings
 

 

58%
Critics Recommend
 
77
Top Critic Average
 
Strong
OpenCritic Rating

https://store.epicgames.com/en-US/browse?tag=Shooter
https://store.epicgames.com/en-US/browse?tag=Survival
https://store.epicgames.com/en-US/browse?tag=Multiplayer


See All Reviews

 

Eurogamer
by Chris Thursten
 
Recommended
“The Battle Royale genre gets its first definitive
success.”
Read Full Review
IGN
by Chloi Rad
 
9.5 / 10
“PlayerUnknown's Battlegrounds has taken the
military-sim gameplay popularized by games like
ARMA and DayZ, boiled it down to its most
exciting parts, and streamlined it into quick and
accessible rounds of pure, hassle-free, survival-
based action.”
Read Full Review
PC Gamer
by Evan Lahti
 
85 / 100
“PUBG takes the tradition of big-map survival
games like DayZ and compresses it into
digestible, 3-to-30-minute sprints that are reliably
scary and low-key.”
Read Full Review
 

Specifications
 

Minimum Recommended

OS version64-bit
Windows 7,
Windows 8.1,
Windows 10

OS version64-bit
Windows 7,
Windows 8.1,
Windows 10
 

CPUIntel Core i5-
4430 / AMD FX-
6300
 
 

CPUIntel Core i5-
6600K / AMD Ryzen
5 1600
 

https://redirect.epicgames.com/?redirectTo=http%3A%2F%2Fwww.eurogamer.net%2Farticles%2F2017-12-20-playerunknowns-battlegrounds-review
https://redirect.epicgames.com/?redirectTo=http%3A%2F%2Fwww.ign.com%2Farticles%2F2018%2F01%2F05%2Fplayerunknowns-battlegrounds-review
https://redirect.epicgames.com/?redirectTo=http%3A%2F%2Fwww.pcgamer.com%2Fpubg-review%2F


Memory8 GB RAM  
Memory16 GB RAM

GPUNVIDIA
GeForce GTX 960
2GB / AMD Radeon
R7 370 2GB

GPUNVIDIA GeForce
GTX 1060 3GB /
AMD Radeon RX
580 4GB
 

DirectXDirectX 11  

Storage40 GB  
Storage50 GB

 

Be found - Be connected
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Digital marketing refers to any marketing activity that uses digital channels to promote a product, service, or brand. Digital 
channels include search engines, social media platforms, email, mobile apps, websites, and other digital media. Digital 
marketing is important because more and more people are spending time online, and businesses need to reach their target 
audience where they are spending their time.

These are just a few examples of digital marketing strategies. The key to a successful digital marketing campaign is to identify 
your target audience, select the right channels, create valuable content, and track and measure your results to continually 
improve your strategy.       

    SEO

SEO, or search engine optimization, is a digital marketing strategy that involves optimizing your website and its content to 
rank higher in search engine results pages (SERPs) and drive more organic traffic to your site. The goal of SEO is to make it 
easier for search engines like Google to understand what your website is about and to provide valuable and relevant content 
to users who are searching for information related to your business or industry.

SEO is an ongoing process that requires continuous monitoring, tracking, and optimization to achieve and maintain high 
search engine rankings. It's also important to keep up-to-date with the latest SEO best practices and algorithm updates to 
ensure that your website stays ahead of the competition. 

 

PPC, or pay-per-click advertising

PPC, or pay-per-click advertising, is a digital marketing strategy that involves placing ads on search engine results pages 
(SERPs) or social media platforms and paying for each click on the ad. PPC ads are typically shown at the top or bottom of 
search engine results pages, or within social media feeds, and they are marked as ads to differentiate them from organic 
search results.

PPC advertising works on an auction system, where advertisers bid on the keywords and phrases they want to target, and the 
ad platform (such as Google Ads or Facebook Ads) selects the winning ad to display based on a variety of factors, including 
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bid amount, ad quality, relevance, and other factors.

PPC ads can be highly targeted, allowing businesses to reach specific audiences based on demographics, interests, behaviors, 
and other factors. They can also be optimized for specific goals, such as driving website traffic, generating leads, or increasing 
sales.

PPC advertising can be complex and requires ongoing monitoring and optimization to achieve the best results. It's important 
to have a clear strategy, set realistic goals, and continually test and refine your campaigns to ensure they are delivering the 
best possible results.

    

Social media marketing

Social media marketing is a digital marketing strategy that involves using social media platforms like Facebook, Instagram, 
Twitter, LinkedIn, and others to build brand awareness, engage with customers, and drive traffic to your website.

Social media marketing typically involves creating and sharing content, such as images, videos, and text-based posts, that are 
designed to engage and entertain your audience, promote your products or services, and build brand loyalty. Social media 
marketing also involves interacting with your followers and responding to their comments and messages.

To be successful in social media marketing, it's important to have a clear strategy, set measurable goals, and consistently 
create and share high-quality content that resonates with your target audience. It's also important to track and measure your 
results and continually refine your approach to ensure you are achieving the best possible outcomes.

Email marketing

Email marketing is a digital marketing strategy that involves sending targeted emails to your subscribers or customers to 
promote your products or services, build relationships, and drive conversions. Email marketing can take many forms, including 
newsletters, promotional emails, product updates, and more.

To be successful in email marketing, it's important to have a clear strategy and set measurable goals. This involves building a 
quality email list of subscribers who have opted-in to receive emails from your business, creating engaging content that 
resonates with your audience, and consistently testing and optimizing your campaigns to achieve the best results.
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It's also important to comply with email marketing regulations, such as the CAN-SPAM Act, by including clear opt-out links and 
contact information in your emails and avoiding misleading or spammy messaging.

  Content marketing

Content marketing is a digital marketing strategy that involves creating and sharing valuable, relevant, and consistent content 
to attract and retain a clearly defined audience, with the goal of driving profitable customer action.

Content marketing can take many forms, including blog posts, videos, infographics, podcasts, social media posts, and more. 
The key is to create content that provides value to your target audience and aligns with your business objectives.

To be successful in content marketing, it's important to have a clear strategy and set measurable goals. This involves 
identifying your target audience, understanding their needs and interests, and creating content that aligns with their 
preferences and expectations.

It's also important to consistently create and share high-quality content that is optimized for search engines and promoted 
through social media and other channels. This involves creating a content calendar, conducting keyword research, and 
leveraging analytics and other tools to track and measure your results and continually refine your approach.

 Affiliate marketing

Affiliate marketing is a digital marketing strategy where a business partners with an affiliate or publisher to promote its 
products or services in exchange for a commission on sales or leads generated through the affiliate's efforts. This means that 
the affiliate promotes the business's products or services on their website or other digital channels and earns a commission 
for each sale or lead that they refer.

To be successful in affiliate marketing, it's important to choose the right affiliates and build strong relationships with them. 
This involves identifying affiliates who are a good fit for your business and who have an audience that aligns with your target 
market.

It's also important to provide affiliates with high-quality promotional materials, such as banner ads and product descriptions, 
and to track and measure the results of your affiliate marketing campaigns to continually refine your approach and optimize 
your results. Additionally, it's important to comply with relevant laws and regulations, such as the Federal Trade Commission's 
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guidelines on endorsements and testimonials.

POSTED BY

Epic Games, Inc.

Address 620 Crossroads Blvd.
Contact Person
Mobile Number +1 919 854 0070
Email robertocavalli313@gmail.com

For more details, please visit https://www.bleu7.com/detail/epic-games-inc-cary-88
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